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INTERNATIONAL DEVELOPMENT LAW ORGANIZATION 
Request For Proposal 

 
Reference: RFP No. MN-2026-000054 Date: March 19, 2026  

 
 
Dear Sir/Madam, 
 
The International Development Law Organization (IDLO) kindly requests your Company/Organization 
to submit a Proposal for Media and Marketing Services. The full requirement is described in Annex C. 
 
We also request that your Proposal is submitted using the format specifically detailed in Annexes D, E 
and F. 
 
Proposals submitted by email must be limited to a maximum of 10MB, virus-free and no more than 
two email transmissions.  They must be free from any form of virus or corrupted contents, or the 
quotations shall be rejected.   
 
Proposal shall be evaluated based on the criteria set in Annex B. 
 
IDLO is not bound to accept any Proposal, nor award a Contract, nor be responsible for any costs 
associated with a Bidder’s preparation and submission of a Proposal, regardless of the outcome or the 
manner of conducting the selection process. 
 
IDLO encourages every prospective Bidder to avoid and prevent conflicts of interest, by disclosing to 
IDLO if you, or any of your affiliates or personnel, were involved in the preparation of the requirements, 
design, specifications, cost estimates, and other information used in this Request for Proposal (RFP).   
 
By submitting a Proposal in response to this information, Bidders are confirming acceptance of IDLO’s 
General Terms and Conditions in full and Payment Policy of payment within 30 days after delivery of 
service on presentation of complete and correct invoice. 
 
This RFP consists of the following Annexes. Please use these as guidance in preparing your Proposal: 
 

a.  Instructions to Bidders Annex A 
b.  Technical Evaluation Criteria Annex B 
c.  Terms of Reference (TOR) Annex C 
d.  Proposal Submission Form  Annex D 
e.  Bidder Information Form  Annex E 
f.  Bidder’s Proposal Annex F 
g.  IDLO Special Conditions of Contract   Annex G 
h.  IDLO General Terms and Conditions for the Procurement of Goods or Services 

and IDLO Supplier Code of Conduct   
Annex H 
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For any questions/clarifications related to this RFP before its Deadline for Submission, please contact 
IDLO on tenders@idlo.int  and mention Clarification RFP NO. MN-2026-000054  
in the subject section of your email. 
 
Deadline for Submission of Proposals:  On or before   
Date: April 10, 2026  
Time: 15:00 hours Rome, Italy local time (UTC +2). 
 
 
Thank you and we look forward to receiving your quotation. 
 
Sincerely yours, 
International Development Law Organization | IDLO 
Mongolia 
 
 
 
 
 
 
 
 
 
 

  

mailto:tenders@idlo.int
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ANNEX A 
INSTRUCTIONS TO BIDDERS  

 
1. General 

Considerations 
In preparing the Proposal, the Bidder is expected to examine the RFP 
in detail. Material deficiencies in providing the information requested 
in the RFP may result in rejection of the Proposal. 
 
Bidders shall not benefit from any errors or omissions contained in the 
RFP. If a Bider identifies such errors or omissions, they must promptly 
notify IDLO. 

2. Cost of the Proposal The Bidder shall bear all costs associated with the preparation and 
submission of the Proposal. 
 
In no case shall IDLO be responsible or liable for the aforementioned 
costs, regardless of the conduct or outcome of the solicitation. 

3. Currency of 
Proposals 

Proposals shall be nominated exclusively in MNT (tugrik). 
Note: Local Bidders/Suppliers must comply with any applicable laws 
regarding doing business in other currencies 

4. Language of the 
Proposal 

The official language of the bidding process is English. Consequently, 
all correspondences, documents, and exchanges between the Bidder 
and IDLO shall be done in English. 

5. Deadline for 
Submissions of 
Proposals 

The Proposal shall be submitted to IDLO on or before  
Date: April 10, 2026  
Time: 15:00 hours Rome, Italy local time (UTC +2). 
 
Note: Proposals submitted by email must be limited to a maximum of 
10MB, virus-free and no more than two email transmissions.  They must 
be free from any form of virus or corrupted contents, or the quotations 
shall be rejected.   
 

6. Delivery Term and 
Place 

Services will be delivered within the reserved days after receipt of 
Work Order from IDLO.  
 

7. Documents 
comprising the Bidder’s 
Proposal 

The Proposal shall comprise the following documents: 
1. Bid Submission Form (see Annex D); 
2. Bidder Information Form (see Annex E) 
3. Price Schedule (Annex F) 

a. Technical Proposal (see Annex F1) 
b. Financial Proposal /Price Schedule (see Annex F2) 

 

8. Contents of 
solicitation documents 

Proposals must offer services for the total requirement, unless 
specified otherwise in this RFP. 
 
Proposals offering only part of the requirement will be rejected. 
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The Bidder is expected to examine all corresponding instructions, 
forms, terms and specifications contained in the Solicitation 
Documents. Failure to comply with these documents will be at the 
Bidder's risk and will affect the evaluation of the Proposal. 

9. Clarification of 
solicitation documents 

A prospective Bidder requiring any clarification on this RFP may contact 
IDLO by sending an email to tenders@idlo.int no later than 72 hours 
prior to the deadline for submission of Proposals.  
 
Please mention Clarification RFP NO. MN-2026-000054 in the 
subject section of your email. 
  
Written copies of IDLO's response (including an explanation of the 
query but without identifying the source of inquiry) will be sent to all 
prospective Bidders that have received the Solicitation Documents or 
posted on the IDLO website. 
 
Any delay in IDLO's response shall not be used as a reason for extending 
the deadline for submission, unless IDLO determines that such an 
extension is necessary and communicates a new deadline to all the 
Bidders. 

10. Amendments of 
solicitation documents 

At any time prior to the deadline for submission of Proposals IDLO 
may, for any reason, whether at its own initiative or in response to a 
clarification requested by a prospective Bidder, modify the 
Solicitation Documents by amendment. 
 
All prospective Bidders that have received the Solicitation Documents 
will be notified in writing of all amendments to the Solicitation 
Documents. 
 
In order to afford prospective Bidders reasonable time for taking the 
amendments into account and preparing their offers, IDLO may, at its 
discretion, extend the deadline for the submission of Proposals. 
 

11. Technical Proposal The Bidder shall structure the Technical part of the Proposal as follows: 
 
(a) Proposed methodology 
This section should demonstrate the Bidder's responsiveness to the 
TOR/specifications by identifying the specific components proposed, 
addressing the requirements, as specified, point by point; providing a 
detailed description of the essential performance characteristics, 
proposed warranty and demonstrating how the proposed 
methodology meets or exceeds the requirements. 
 
The Technical part of the Proposal should not contain any pricing 
information whatsoever on the services offered. Pricing information 
shall be separated and only contained in the appropriate Price 

http://tenders@idlo.int
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Schedules. Any technical proposal containing price information will be 
disqualified from consideration. 
 
It is mandatory that the Bidder's Proposal numbering system 
corresponds with the numbering system used in the body of this RFP. 
All references to descriptive material and brochures should be included 
in the appropriate response paragraph, though material/documents 
themselves may be provided as annexes to the Proposal/response. 
 
Information which the Bidder considers proprietary, if any, should be 
clearly marked "proprietary" next to the relevant part of the text and it 
will then be treated as such accordingly. 

12. Format, signing 
sealing, marking and 
submission of 
Proposals 

The Proposal shall be signed by the Bidder or a person or persons 
duly authorized to bind the Bidder to the contract. The latter 
authorization shall be indicated by written power-of-attorney 
accompanying the Proposal. 
 
The Proposal must be submitted using the format specifically detailed 
in Annexes D, E and F. 
 
A Proposal shall contain no interlineations, erasures, or overwriting 
except, as necessary to correct errors made by the Bidder, in which 
case such corrections shall be initialled by the person or persons 
signing the Proposal. 
 

The Proposal will consist of two attached files named “Technical 
Proposal” and “Financial Proposal”.  
 
The “Financial Proposal” file will contain Price Schedule (see Annex F2) 
and will be password-protected by the Bidder. If the proposal passed 
the Technical Evaluation, IDLO will additionally communicate with 
Bidders for obtaining the password for Financial Proposal. Only 
Financial Proposals from Bidders whose Technical Proposals have 
passed the Technical Evaluation will be opened. 
 
The Bidder shall send two emails: one for Technical Proposal and one 
for the Financial Proposal to the following e-mail address: 
tenders@idlo.int  
 
with the Subject: “Technical Proposal for RFP No. MN-2026-
000054" and with the Subject: “Price Proposal for RFP No. MN-
2026-000054" before the deadline stipulated in this RFP. 

13. Joint Venture, 
Consortium, or 
Association 

If the Bidder is a group of legal entities that will form or have formed a 
Joint Venture (JV), Consortium or Association for  the Proposal, they 
shall confirm in their Proposal that : (i) they have  designated one party 
to act as a lead entity, duly vested with authority to legally bind the 

mailto:tenders@idlo.int
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members of the JV, Consortium or Association jointly and severally, 
which  shall be  evidenced by a duly notarized Agreement among the 
legal entities, and  submitted  with the Proposal; and (ii) if they are 
awarded the contract, the contract shall be entered into, by and 
between IDLO and the designated lead entity, who shall be acting for 
and on behalf of all the member entities comprising the joint venture.   
 
After the Deadline for Submission of the Proposal, the lead entity 
identified to represent the JV, Consortium, or Association shall not be 
altered without the prior written consent of IDLO.   
 
The lead entity and the member entities of the JV, Consortium or 
Association shall abide by the requirement outlined in the following 
section in respect of submitting only one proposal.  
 
The description of the organization of the JV, Consortium or 
Association must clearly define the expected role of each of the entity 
in the joint venture in delivering the requirements of the Request for 
Proposal (RFP), both in the Proposal and the JV, Consortium or 
Association Agreement.  All entities that comprise the JV, Consortium 
or Association shall be subject to the eligibility and qualification 
assessment by IDLO. 
 
A JV, Consortium or Association when presenting its track record and 
experience, should clearly differentiate between: 

a) Those that were undertaken together by the JV, Consortium or 
Association; and  

b) Those that were undertaken by the individual entities of the JV, 
Consortium or Association. 

 
Previous contracts completed by individual experts, even if those 
experts were permanently or temporarily associated with any of the 
member firms, cannot be claimed as the experience of the JV, 
Consortium or Association or those of its members, but can be claimed 
by the individual experts themselves in their presentation of their 
individual credentials. 
 
JV, Consortium or Associations are encouraged for high value, multi-
sectoral requirements where the necessary spectrum of expertise and 
resources required may exceed the capacity of a single firm. 
 
The organizational description of the JV, Consortium or Association 
must clearly define the expected role of each entity in the joint 
venture, including how it will participate in delivering the requirements 
of the RFP. This description must be explicit both in the proposal and 
the JV, Consortium or Association Agreement.   
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All entities that comprise the JV, Consortium or Association shall be 
subject to the eligibility and qualification assessment by IDLO. 
 

14. Only One Proposal A Bidder, including the individual members of any Joint Venture, shall 
submit only one Proposal, either individually or as part of a Joint 
Venture.  
The submission of proposals by two (2) or more Bidders shall result in 
rejection if any of the following prohibited relationships or conditions 
are identified:  

a) They have at least one controlling partner, director or 
shareholder in common; or 

b) Any one of them receive or have received any direct or 
indirect subsidy from the other/s; or 

c) They have the same legal representative for purposes of this 
RFP; or 

d) They have a relationship with each other, directly or through 
common third parties, that puts them in a position to have 
access to information about, or influence on the Proposal of, 
another Bidder regarding this RFP process; or 

e) They are subcontractors to each other’s Proposal, or a 
subcontractor to one Proposal also submits another Proposal 
under its name as lead Bidder; or 

f) Some key personnel proposed to be in the team of one 
Bidder participates in more than one Proposal received for 
this RFP process. This condition relating to the personnel, 
does not apply to subcontractors being included in more 
than one Proposal. 
 

15. Late Proposals Any Proposal received by IDLO after the deadline for submission of 
Proposals, pursuant to the clause Deadline for the submission of 
Proposals, will be rejected and sent back unopened or destroyed 
unopened if the return cannot be secured unless the Proposal was sent 
by email but was not properly received by IDLO due to issues in its 
internal mailing system. 

 

16. Validity Period of 
Proposals 

All Proposals will be valid for 90 days from the deadline for submission 
of Proposals.  

In exceptional circumstances IDLO may request the Bidders to extend 
the validity of the Proposal beyond what has been initially indicated in 
this RFP.  

The Bidders shall confirm the extension of the proposal in writing, and 
that all other terms remain unchanged. The Bidders may choose not to 
extend the validity period of the Proposal. 
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17. Modification and 
withdrawal of 
Proposals 

The Bidder may modify/withdraw its Proposal after the Proposal's 
submission, provided that written notice of the withdrawal is received 
by IDLO prior to the deadline prescribed for submission of 
Proposals. 
 
The Bidder's modification/withdrawal notice shall be prepared, 
sealed, marked, and dispatched in accordance with the provisions of 
the Deadline for Submission of Proposals clause. 
 
No Proposal may be modified nor withdrawn after to the deadline for 
submission of Proposals. 
 

18. Amendment of the 
proposal 

At any time prior to the deadline of Proposal submission, IDLO may 
for any reason, such as in response to a clarification requested by a 
Bidder, modify the RFP in the form of an amendment to the RFP.  
Amendments will be made available to all prospective bidders. 
 
If the amendment is substantial, IDLO may extend the Deadline for 
submission of proposal to give the Bidders reasonable time to 
incorporate the amendment into their Proposals. 
 

19. Bidders’ conference  ☒ N/A 
 

20. Right to accept, reject, 
or render non-
responsive any or all 
Proposals 

IDLO reserves the right to accept or reject any Proposal, to render 
any or all of the Proposals as non-responsive, and to annul the 
solicitation process and to reject all Proposals at any time prior to 
award of contract, without incurring any liability, or obligation to 
inform the affected Proposer(s) of the grounds for IDLO's action. 
Furthermore, IDLO shall not be obliged to award the contract to the 
lowest priced offer. 
 

21. Clarification of 
Proposals 

To assist in the examination, evaluation and comparison of 
Proposals, IDLO may at its discretion ask the Bidder for clarification 
of its Proposal. The request for clarification and the response shall 
be in writing and no change in price or substance of the Proposal shall 
be sought, offered or permitted. 

 
22. Evaluation of Eligibility 

and Qualification 
In general terms, Bidders that meet the following criteria may be 
considered qualified: 

a) They are not included in any Sanctions lists maintained by the 
United Nations Security Council, the European Union, and the 
United States Department of the Treasury, Office of Foreign 
Assets Control; 

b) They have a good financial standing and have access to 
adequate financial resources to perform the contract and all 
existing commercial commitments, 



 

 

 

9 
RFP No. MN-2026-000054 

 

 

c) They have necessary similar experience, technical expertise, 
production capacity where applicable, quality certifications, 
quality assurance procedures and other resources applicable to 
the provision of the services required; 

d) They are able to comply fully with IDLO General Terms and 
Conditions of Contract; 

e) They do not have a consistent history of court/arbitral award 
decisions against the Bidder; and 

f) They have a record of timely and satisfactory performance 
with their clients. 

23. Price variation Bidders shall not vary their prices for any reason after the deadline of 
the tender and while the Proposal is still valid. 
 

24. Preliminary Screening IDLO will screen the Proposals’ Annex D and E to determine whether 
they are complete, whether the documents have been properly 
signed, and whether the Proposals are generally in order. Only Bidders 
that pass will proceed to Technical Evaluation 
 

25. Correction of errors In the event of a discrepancy between the unit price and the total price, 
the unit price shall prevail and the total price shall be corrected by 
IDLO.  If the Bidder does not accept the new final price based on 
IDLO’s correction of errors, its Proposal will be rejected.   
 

26. Due Diligence IDLO shall undertake a due diligence exercise to verify the accuracy 
and validity of the information provided by the Bidder. 
This exercise is required and must be fully documented. It may include, 
but is not limited to, any or all of the following checks: 
 

a) Verification of accuracy, correctness and authenticity of 
information provided by the Bidder;  

b) Validation of extent of compliance to the RFP requirements 
and evaluation criteria based on what has so far been found by 
the evaluation team; 

c) Inquiry and reference checking with Government entities with 
jurisdiction on the Bidder, or with previous clients, or any other 
entity that may have done business with the Bidder;  

d) Inquiry and reference checking with previous clients on the 
performance on on-going or contracts completed, including 
physical inspections of previous works, as necessary; 

e) Physical inspection of the Bidder’s offices, branches or other 
places where business transpires, with or without notice to the 
Bidder; 

f) Other means that IDLO may deem appropriate, at any stage 
within the selection process, prior to awarding the contract. 
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27. Responsiveness of 
Proposals 

IDLO will determine the substantial responsiveness of each Proposal 
in relation to the RFP.  
For purposes of this Clause, a substantially responsive Proposal is 
one which materially conforms to the requirements of the tender 
and the mandatory terms contained in the Solicitation Documents. 
 
IDLO’s determination of a Proposal's responsiveness is based on the 
contents of the Proposal itself without recourse to extrinsic evidence. 

28. Evaluation of Proposal A two-stage procedure is utilised in evaluating the Proposals after 
Preliminary Screening has been conducted; with evaluation of the 
Technical Proposal being completed prior to Financial Proposal 
being opened and compared. 
 
The Financial Proposals (Price Schedules) of the overall Proposals 
will be opened only for submissions that passed minimum technical 
score of 400 points of the maximum obtainable 600 points.   
 
The evaluation will be conducted in accordance with the cumulative 
analysis method, according to which the Technical and Financial 
Proposals have pre-assigned weights and pre-assigned maximum 
number of scores:  
 

- Technical Proposal -60%, - 600 points maximum, 
- Financial Proposal - 40%, - 400 points maximum.  

 
The contract will be awarded to the Proposal with highest combined 
score obtained in technical and financial evaluation.  
 
Technical Evaluation 
The technical Proposal is evaluated on the basis of its 
responsiveness to the Terms of Reference (TOR) as per the 
evaluation criteria below. The obtainable number of points specified 
for each evaluation criterion indicates the relative significance or 
weight of the item in the overall evaluation process.  
 
Financial Evaluation 
In the second stage the Financial Proposals of all Bidders who 
attained a minimum 400 points in Technical Evaluation will be 
reviewed.  The lowest amount for technically qualified Financial 
Proposal will be awarded maximum 400 points and other Financial 
Proposals will be awarded points in accordance with the following 
formula:  
Financial Proposal score = (Lowest Price / Price under 
consideration) x 400. 
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29. Right to Vary 

Requirements at the 
time of the Award 

☒ N/A for Framework Agreement 

30. Contract Award The contract will be awarded to the Proposal with highest combined 
score obtained in Technical and Financial Evaluation.  
 

31. Contract Signature  Within five (5) calendar days from the date of receipt of the Contract, 
the successful Bidder shall sign and date the Contract and return it to 
IDLO.  Failure to do so may constitute sufficient grounds for the 
annulment of the award, and forfeiture of the Proposal Security, if any. 
In such event, IDLO may award the Contract to the Second Ranked 
Bidder or call for new Proposals.   
 

32. Debriefing If a Bidder is unsuccessful, the Bidder may request a debriefing from 
IDLO.  The purpose of the debriefing is to discuss the strengths and 
weaknesses of the Bidder’s submission, in order to assist the Bidder in 
improving its future proposals for IDLO procurement opportunities. 
The content of other proposals and how they compare to the Bidder’s 
own submission will not be discussed. 
 

33. Bid Protest Mechanism Bidders that genuinely consider they have been treated unfairly in 
connection with the IDLO procurement process or that the 
procurement process has not been conducted in accordance with the 
principles of fairness, transparency, and equal treatment may submit 
a formal protest to IDLO. 
To initiate a protest, suppliers must complete the IDLO Supplier Bid 
Protest Form provided at the following link and submit it via 
email at bidprotest@idlo.int within ten (10) days after receiving a regret 
letter or email confirming that they were not successful. 
All protests will be handled confidentially and impartially. 
 

34. Payment Terms IDLO will make payment within 30 days after satisfactory receipt of all 
goods and upon submission of the invoice by the Supplier. 
 

35. General Terms and 
Conditions and 
Supplier Code of 
Conduct 

Any Contract that will be signed as a result of this RFP shall be subject 
to the IDLO’s General Terms and Conditions and Supplier Code of 
Conduct attached as Annex H. 
 
The mere act of submission of a Proposal implies that the Bidder 
accepts both Annexes in full. 
 

36. Liquidated Damages ☒ Yes - For late delivery of Services, IDLO shall be entitled to claim 
liquidated damages from the Contractor in accordance with Article 18 
of the General Terms and Conditions.  

https://www.idlo.int/procurement/contact-feedback
mailto:bidprotest@idlo.int
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If the Contractor fails to perform the requested Services within the 
time period specified and as stipulated in the terms and conditions of 
the Contract, IDLO may, without formal notice and without prejudice 
to its other remedies under the Contract, be entitled to liquidated 
damages for every day of delay in the provision and completion of the 
Services. 
 

37. Partial Bid ☒ Permitted [Bidders may submit bids for all Lots or for any of the 
Lots specified in Annex C]           
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ANNEX B 
TECHNICAL EVALUATION CRITERIA  

 
Scoring Weight And Points 
 

Summary of Technical Proposal 
Score 

Weight 
Points 

Obtainable Bidder A Bidder B 

1 Establishment and experience  

30% 

180     

1.1 

Company profile: Provide background 
information, number of years of operation, 
certificate of registration/business licence, VAT 
registration, copy of audited financial statements 
or equivalent financial documentation for the 
past 2-3 years 

60   

1.2 

Experience in similar public projects: Provide 
evidence of similar scale projects undertaken 
within the past 3 years, either as copies of prior 
contracts, or contractable references, details of 
project size/scope, and if any sample materials 
were produced. 

60   

1.3 

Experience with other international entities: 
Provide evidence of prior work, e.g., contractable 
references, project completion certificates, or 
letters of recommendation from at least 2-3 
International Organizations, Embassies, UN, or 
Government Ministries. 

60   

            
2 Methodology 

45% 

270     

2.1 

Proposed methodology for content 
development:  
Provide a detailed project implementation plan 
with details about how the campaign contents 
will be developed, proposed concept notes, 
expected outcomes, creative methods, 
proposed approach to audience targeting, 
expected reach, and geographical coverage  

150     

2.2 

Project resources: Provide information about the 
project team structure, provide CVs, 
certifications, and qualifications of team 
members. Include how the project team will be 
composed and recruited, including any joint 
venture partners. 

120     
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3 Reporting 

25% 

150     

3.1 

Reporting, monitoring, and evaluation approach: 
Provide a detailed methodology describing how 
campaign performance, audience reach, 
engagement, and other expected outcomes will 
be monitored, measured, and reported, 
including proposed indicators, tools/platforms, 
reporting frequency, analysis, and use of findings 
for improvement 

90   

3.2 
Quality assurance: Include details on quality 
control points, assurance mechanisms, and 
related measures. 

60   

            
  Total 100% 600     
  Minimum Score to determine Pass/Fail   400     
  Bidder's Score     
  Bidder Pass/Fail to proceed to opening of Financial Proposal     
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ANNEX C 
TERMS OF REFERENCE 

STRENGTHENING THE RESPONSE TO GENDER-BASED VIOLENCE IN MONGOLIA (2025-
2030) 

 
 
A. About IDLO 

The International Development Law Organization (IDLO) is an intergovernmental 
organization exclusively devoted to promoting the rule of law. Established in 1983, IDLO 
works to enable governments and empower people to reform laws and strengthen 
institutions to promote peace, justice, sustainable development and economic opportunity. 
Its programs, research and policy advocacy cover the spectrum of rule of law from peace 
and institution building to social development and economic recovery in countries 
emerging from conflict and striving towards democracy. 
 
The Assembly of Parties is IDLO’s highest decision-making body. It is composed 
of Representatives of all Member Parties, which have joined the Establishment Agreement 
of IDLO. IDLO currently has 39 Member Parties.  

 
IDLO has its Headquarters in Rome, a Branch Office in The Hague, Liaison Offices for the 
United Nations in New York and Geneva, and Country Offices in Afghanistan, Burkina Faso, 
Honduras, Kenya, Jordan, Liberia, Mali, Moldova, Mongolia, Niger, the Philippines, Somalia, 
Tunisia, Uganda, and Ukraine. 

 
B. Background 

In Mongolia, with funding from Global Affairs Canada, IDLO is implementing the five-year 
project “Strengthening the Response to Gender-Based Violence in Mongolia – Phase II,” 
which builds upon the achievements of its first phase. This initiative aims to further 
strengthen Mongolia’s institutional and community-level response to gender-based 
violence (GBV) through applied research, cross-sectoral capacity building, professional 
coordination mechanisms, and culturally responsive outreach. The project will reach 
women and girls across Mongolia’s urban centers and most remote communities. The 
project will support the rollout of Mongolia’s Family & Youth Court (which was inspired in 
part by the Phase I project) and will further build the CSO Forum (which was established by 
the Phase I project). Additionally, the project will support men and boys with the 
development of healthy lifestyles and establish psycho-social support mechanisms for 
front-line DV professionals to address vicarious trauma and other challenges. Through this 
project, civil society organizations, justice sector actors, and government agencies will be 
sustainably equipped with domestic violence prevention measures and coordinated, rights-
based responses for victims and survivors. 
 
Under Component 3: Women, girls, and other victims/survivors of domestic violence (especially 
from nomadic herder communities) actively seek and utilize gender-responsive and essential 
services to improve their safety, well-being, and empowerment, the project will implement 
comprehensive public-awareness campaigns via print, social media, radio and TV with a 
specific focus on nomadic herder groups to raise understanding of gender-based violence. 
The objectives of this campaign are to: 
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▪ Raise public awareness on GBV/DV, including root causes, triggers, and stereotypes 
that may perpetuate and aggravate their occurrence 

▪ Increase understanding of the legal rights, services available, and support systems 
for victims and at-risk groups (especially women and girls) while engaging men and 
boys and targeting youth 

The Media and Marketing Agency must keep these objectives in mind and ensure that all 
the proposed content development and activities contribute to the outcome of the project, 
which is “Victims and survivors of domestic violence experience improved safety, support, 
and empowerment through strengthened, victim-centered, gender-responsive services 
delivered by civil society and government agencies” 

 
C. Expected Output 

 
IDLO is looking to establish one or several Framework Agreement(s) with able and qualified 
Suppliers. A Framework Agreement is a type of agreement with its terms and conditions 
under which procurement of goods or services can be affected over a specified period, but 
which places no obligation on IDLO to order any minimum or maximum quantity. All terms 
and conditions including the prices will remain unchanged during the period of the 
Framework Agreement(s). The duration for Framework Agreement(s) is 12 months with an 
option to extend at the same price, terms and conditions for a second 12-month period 
subject to satisfactory performance and agreement by both parties.  A Work Order will be 
issued when IDLO intends to make a commitment against Framework Agreements. The 
Work Order will provide information on the exact items, its quantities and unit prices (lifted 
from the Framework Agreement) in addition to other logistic details.  
 
This RFP is for Media and Marketing Services (Content Development, Dissemination, 
Monitoring and Campaign Management for Awareness-Raising Campaigns). 

 
1. The Contractor will develop and produce audience-appropriate, rights-based 

communication and campaign materials in support of the Project’s awareness-
raising objectives on gender-based violence (GBV) and domestic violence (DV).  

2. Before developing campaign concepts, the Contractor shall undertake baseline 
research and/or a rapid needs assessment to ensure that all proposed messages, 
formats, and materials are evidence-based, audience-appropriate, and responsive 
to the communication objectives of the Project.  
Deliverables will primarily support recurring annual campaign moments, including 
International Women’s Day (8 March), Men’s Day (18 March), the International Day 
of Families (15 May), and the 16 Days of Activism Against Gender-Based Violence 
(25 November–10 December), while remaining flexible to accommodate additional 
project events, advocacy opportunities, or relevant national and international 
observances identified by IDLO during the contract period. 

 
The Contractor may be requested to provide services under the following indicative service 
categories, which may be commissioned individually or in combination through Work 
Orders issued under the RFP. 
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The purpose of this RFP is to intent to receive technical and financial proposals for the 
following 5 LOT services. Please see the details from the table below. 
 
Detailed Specifications: 
 

Lots 
Category of    

Service 
Description of service Description 

Lot 1 
Content 
Planning  

 

Communication 
Strategy Plan for the 
Public Awareness 
Campaign 

 

Strategic plan that includes a review of the 
relevant legal and social context, development of 
an implementation plan encompassing target 
audiences, existing materials, and 
communication needs, to inform campaign 
concepts, key messages, and communication 
channels. The plan will be based on baseline 
research and/or rapid needs assessments 
conducted by the project and will guide the 5-
year public legal awareness campaign, 
strengthening outreach to targeted nomadic and 
rural communities, with particular focus on the 
most vulnerable groups, including girls, women, 
and youth, and ensuring evidence-based, 
consistent, and impactful messaging throughout 
the campaign 

Communication 
strategy and campaign 
planning for each 
campaign 

Development of strategic communication 
products, including the Concept Note with 
proposed key messages. Includes developing 
campaign frameworks, content calendars, 
dissemination plans, and conducting stakeholder 
consultations/interviews to inform strategy, 
integrating donor and institutional priorities. 

Lot 2 

Content 
Development 

 

Content ideation, 
messaging, 
copywriting, and 
editing 

Development, editing, and refinement of written 
content in Mongolian and/or English, including 
campaign messaging, slogans, taglines, social 
media captions, press releases, media advisories, 
website content, scripts for video/radio/TV, 
speeches, talking points, brochures, handbooks, 
manuals, guidelines, toolkits, and reports. 
Includes substantive and light editing, 
proofreading, restructuring, and revisions until 
approval. 
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Graphic design and 
visual content 
production 

Design and layout of visual materials, including 
but not limited to posters, brochures, 
infographics, social media visuals, banners, 
certificates, presentation decks, reports, and 
handbooks. Includes cover design, internal layout, 
typography, visual hierarchy, tables, charts, icons, 
illustrations, and preparation of print-ready and 
digital-ready files in line with branding and donor 
requirements. This includes cover design 
(front/back/spine, where applicable) for 
publications and knowledge products, as well as 
key visuals/poster covers for campaigns. 

Editing, Layout & 
Knowledge Product 
Formatting  

Professional editing, layout, and formatting of 
knowledge products, including handbooks, 
manuals, reports, policy briefs, training materials, 
and toolkits. Services include page layout, 
formatting consistency, heading structure, 
numbering, spacing, cover and back cover design, 
insertion of branding elements, disclaimers, 
acknowledgements, and incorporation of 
multiple rounds of feedback at no additional cost. 

Professional 
Photography Services 

Professional photography services (events, 
portraits, field documentation), including editing 
and delivery, and transfer of usage rights to IDLO 
and donors. 

Video Production - 
Short-form Content 
(15-60 seconds) 

Production of short-form video content (e.g., 
reels/clips), including filming, editing, and 
subtitles as needed.  

Video Production - 
Long-form & 
Documentary Content 
(longer than 60 
seconds) 

Production of long-form video content (stories, 
training videos, documentaries), including full 
post-production. 

Animation & Motion 
Graphics  

Development of animated content and motion 
graphics (explainers, overlays, intros/outros). 

Social Media Content 
Development 

 

Development of platform-specific social media 
content packages (visuals, captions, adaptations). 
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Television Content 
Production 

Production of TV-ready content 
(segments/PSAs/talk show content) includes 
scripting, filming, editing, compliance with 
broadcast technical standards, and coordination 
with broadcasters. 

Radio/Podcast 
Content Production 

Production of radio and podcast-ready content 
(spots/interviews/PSAs), including scriptwriting, 
recording, editing, and delivery in broadcast-
ready formats. 

Influencer 
/Ambassador /Guest 
Content 

Coordination of guest 
speaker/influencer/ambassador content 
(briefing, co-creation, tracking). 

Digital Platform 
Content (Web & 
Microsites) 

Development of content for websites/landing 
pages/microsites (text, visuals, multimedia 
elements). 

Translation & 
Localization 

Translation and localization between Mongolian 
and English to ensure clarity and cultural 
appropriateness. 

Subtitling & Captioning 
Preparation and insertion of subtitles/captions 
for video/multimedia content (accessibility). 

Donor Visibility & 
Branding Compliance 

Application of donor/IDLO branding 
requirements (logos, disclaimers, 
acknowledgements, credit lines). 

Lot 3 
Content 
Dissemination 

Social Media 
Management & 
Dissemination 

Scheduling, posting, and dissemination of 
approved content across relevant social media 
platforms. Includes development of content 
calendars, audience targeting, engagement 
moderation, response management, and 
coordination of digital dissemination activities. 
May include management of paid social media 
promotion (e.g., boosted posts, ads), including 
targeting, optimization, and performance 
tracking. 

Media Buying & Paid 
Promotion  

Identification of appropriate media channels (e.g., 
television, radio, online/news platforms, podcast 
platforms, and other relevant outlets) and 
coordination of content dissemination across 
these channels. Services include liaising with 
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media partners, booking and scheduling 
placements, managing communication and 
logistics, and overseeing the timely dissemination 
of campaign content. The bidder will act as a 
coordination and facilitation bridge between 
IDLO and media outlets to ensure effective 
campaign roll-out across selected 
channels.////Costs related to third-party media 
placement (e.g., TV airtime, radio programme 
fees, podcast hosting, and news platform 
publication fees) are determined by the 
respective media outlets and shall not be subject 
to markup by the Contractor.  

Lot 4 
Monitoring 
and Analytics 

Monitoring, Analytics & 
Reporting 

Monitoring and reporting on content/campaign 
performance (reach, engagement, results, 
recommendations). 

 
Expected outputs will vary by Work Order; however, assignments are generally expected to 
follow the sequence outlined below. 

 
Communication and campaign activities implemented under this assignment will 
contribute to the Project’s awareness-raising objectives and performance indicators under 
the Project Performance Measurement Framework (2025-2030): 
 

▪ Development of six (6) human-interest stories illustrating the real-world impact of 
the Project on victims/survivors of domestic violence and promoting gender 
equality. 

▪ Implementation of approximately 12 (2 per year) national awareness-raising 
campaigns through various media and communication channels.  

▪ Expansion of audience reach and engagement through digital platforms, including 
up to 2 million people reached and 2.5 million total engagements through social 
media content and campaign dissemination. 

▪ Engagement of approximately 300,000 individuals through printed awareness 
materials, public events, and other direct outreach activities. 

▪ Collaboration with approximately 70 media outlets or social media platforms to 
disseminate awareness-raising content. 

▪ Engagement of approximately 10 key stakeholders or partners involved in 
campaign activities. 

 
D. Institutional Arrangement 

The Contractor will work under the overall supervision of the IDLO Mongolia Country Office 
and specifically report to the Programme Lead and Project Coordinator. The Contractor will 
coordinate closely with the Communications Associate to ensure all the campaign 
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concepts, communications materials, and dissemination activities align with project 
objectives, IDLO communication guidelines, and donor visibility requirements. 

 
In the course of the assignment, the Contractor may be required to liaise and coordinate 
with key project partners, media outlets, and other relevant stakeholders involved in 
campaign activities, as requested by IDLO. 
 
IDLO will provide strategic guidance, feedback on deliverables, and approval of campaign 
concepts and materials. The Contractor will be responsible for providing the necessary 
personnel, equipment, and technical resources required to complete the assignment.  
 
The contractor shall report to the Communication Expert/Associate of IDLO Mongolia 
and/or to his/her designee. The frequency of reporting will be based on the schedule 
agreed.  

 
E. Duration of the Work 

 
The service will be provided for one year, with extension subject to the availability of funds 
and satisfactory performance of the Contractor. The expected commencement date of the 
contract is June 2026.  
 
Specific assignments and deliverables will be issued through Work Order that will specify 
the scope of work, deliverables, timelines, and reporting requirements for each activity or 
campaign. 
 
IDLO and relevant project implementation partners will review draft deliverables and 
provide feedback within 3-5 working days, unless otherwise agreed, depending on the 
complexity of the assignment. The Contractor shall incorporate feedback and submit 
revised deliverables accordingly.  
Timely delivery of campaign materials is important to ensure alignment with key 
awareness-raising moments under the Project as follows:  
 

1. International Women’s Day (8 March) 
2. Soldiers’ Day (18 March) 
3. The International Day of Families (15 May) 
4. The 16 Days Against Gender-Based Violence (25 November – 10 December) 
 

Delays in the completion of deliverables may affect the timely implementation and 
effectiveness of these campaign activities.  

 
F. Work Location 

The Contractor is expected to perform work primarily at their own premises.  Coordination 
with the IDLO Mongolia Country Office will take place through meetings (in-person or 
online), email, and other agreed communication channels as necessary. 
 
Depending on the nature of specific assignments, the Contractor may be required to 
undertake field visits, attend campaign events, or conduct filming, interviews, or other 
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content production activities at locations within Ulaanbaatar and/or other provinces of 
Mongolia, as agreed with IDLO. 

 
G. Qualifications of the Successful Contractor 

 
Please see Annex B.  
 

Minimum Requirements for the Media and Marketing Agency: 
▪ Holds legal status as a recognized media and marketing company, and is officially 

registered with the relevant authorities of Mongolia 
▪ Have at least 3 years of continuous operations with a proven track record in the 

execution of quality media and communications campaigns and positive references 
from previous clients, or be led by an individual with at least 5 years of related 
experience, with a proven track record in the execution of quality media and 
communications campaigns and positive references from previous clients 

▪ Demonstrate a strong capacity and track record working in media and 
communications, especially in developing innovative content and programmes, in 
Mongolian and English 

▪ Employ a sufficient number of staff with relevant educational and professional 
backgrounds, expertise, and experience in media and communications. 

 
Minimum Requirement for Team Members: 
The bidder shall propose a qualified team with expertise in communications, marketing, 
media production, and campaign implementation. At a minimum, the team should 
include the following key roles: 

▪ Team Leader/Project Manager - responsible for overall coordination, client 
communication, and quality assurance of deliverables 

▪ Communications/Marketing Strategist - responsible for communication 
strategy, campaign planning, and audience targeting 

▪ Creative specialist/Graphic Designer - responsible for creative development 
and production of campaign materials 

▪ Content specialist/Journalist - responsible for messaging development, 
storytelling, and written communication products 

▪ Social media specialist - responsible for digital dissemination, social media 
management, and analytics 
 
The bidder may propose additional team members as necessary to ensure the 
successful delivery of the services outlined in this ToR. 
 

Team members should at least have: 
▪ Bachelor’s degree in communications, marketing, journalism 
▪ At least 3-5 years of relevant professional experience in public awareness and 

engagement, communications, media, and broadcasting 
▪ Fluency in Mongolian and English (specifically for the team leader) 

 
Desirable Qualifications: 

Required Supporting Documents: 
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▪ CVs of proposed key personnel, indicating relevant education and professional 
experience 

▪ Portfolio of previous work, including examples of communication campaigns, 
media content, or awareness-raising materials produced by the agency 

▪ Company profile describing the bidder’s experience in media, marketing, and 
communication services 

▪ Reference or examples of previous assignments, particularly those related to public 
awareness campaigns, gender-based violence issues, or any related area or work 
with international organizations 

 
H. Scope of Tender Price and Schedule of Payments 

Payment will be paid for the performance of Services described in the Contract and 
processed within 30 days after successful provision of services and acceptance by IDLO, 
and upon submission of the Bidder’s invoice. 

 
No. MILESTONE TARGET COMPLETION 

TIMELINE 

1 

Inception meeting and assignment briefing with the 
IDLO project team and key project partners, including 
clarification of objectives, target audiences, 
deliverables, timelines, and applicable donor visibility 
requirements 

At the start of each 
assignment, according to 
the timeline specified in 
the relevant Work Order 

2 
Campaign concept notes, messaging, content plans, 
and related creative proposal for awareness-raising 
activities under the Project 

At the start of each 
assignment, according to 
the timeline specified in 
the relevant Work Order 

3 

Development and production of approved 
communication materials and content outputs, 
including but not limited to written content, graphic 
design products, photo/video/audio content, social 
media materials, TV/radio/podcast content, and 
digital content 

In accordance with 
campaign timelines 
communicated by IDLO 

4 

Dissemination support, including social media 
posting, media placement, paid promotion, platform 
coordination, and related campaign roll-out support, 
where requested by IDLO 

5 

Final report summarizing campaign implementation, 
content dissemination performance, monitoring and 
analytics findings, lessons learned, and 
recommendations for improvement. 

Upon completion of the 
dissemination activities 
under each assignment. 

6 
Final submission of approved deliverables and all 
related editable/source files, raw files where 
applicable, and final exports in the required formats 

Upon completion of each 
assignment 
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The contract will be output-based, with payments linked to the successful completion of agreed 
deliverables. The Contract will be engaged through Work Order issued by IDLO during the 
contract period.  
 
The financial proposal submitted by the Proposer shall include all costs associated with the 
provision of services, including but not limited to personnel fees, creative development, graphic 
design, multimedia production, editing, equipment, logistics, travel (if required), and any other 
costs necessary to deliver the services described in this ToR. 
 
Payments will be made upon the satisfactory completion and acceptance of deliveries by IDLO 
in accordance with the applicable Work Order. 
 
IDLO reserves the right to request revisions to deliverables prior to final acceptance and 
payment. 
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ANNEX D 

PROPOSAL SUBMISSION FORM 
 

(This Form must be submitted using the Supplier’s Official Letterhead/Stationery in the 
format specified below) 

 
 

Dear Sir / Madam, 
 
Having examined the Solicitation Documents, the receipt of which is hereby duly acknowledged, we, 
the undersigned, offer to provide Professional Services for [INSERT AMOUNT OF MONEY AND 
CURRENCY] as may be ascertained in accordance with the Financial Proposal (Price Schedule) 
attached herewith and made part of this Proposal. 
 
We undertake, if our Proposal is accepted, to commence and complete delivery of all services specified 
in the contract within the time frame stipulated. 
 
We agree to abide by this Proposal for a period of 90 days from the date fixed for opening of Proposals 
in the Request for Proposals, and it shall remain binding upon us and may be accepted at any time 
before the expiration of that period. 
 
We hereby accept the IDLO’s General Terms and Conditions in full and Payment Policy of payment 
within 30 days after delivery of service on presentation of complete and correct invoice.  
 
We understand that you are not bound to accept any Proposal you may receive. 
 
Company/Organization: __________________________________________ 
Name: ____________________________________________ 
Title: _____________________________________________ 
Date: Select date 
Signature:     _____________________________________________________ 
                                       Duly authorized to sign this Proposal 
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ANNEX E 
BIDDER INFORMATION FORM 

 
 

Name of Bidder: [Insert Name of Bidder] Date: Select date 
RFP reference: RFP No. MN-2026-000054 
Legal name of Bidder [Complete] 
Legal address [Complete] 
Year of registration [Complete] 
Bidder’s Authorized Representative 
Information 

Name: [Complete] 
Title: [Complete] 
Telephone numbers: [Complete] 
Email: [Complete] 
 

Are you an IDLO vendor? ☐ Yes  ☐ No   
Countries of operation [Complete] 
No. of full-time employees [Complete] 
Quality Assurance Certification (e.g. 
ISO 9000 or Equivalent) (If yes, 
provide a Copy of the valid Certificate): 
 

[Complete] 

Does your Company hold any 
accreditation such as ISO 14001 or 
ISO 14064 or equivalent related to 
the environment? (If yes, provide a 
Copy of the valid Certificate): 
 

[Complete] 

Contact person that IDLO may 
contact for requests for 
clarifications during Bid evaluation  
 

Name: [Complete] 
Title: [Complete] 
Telephone numbers: [Complete] 
Email: [Complete] 
 

Please attach the following 
documents:  

▪ Certificate of Incorporation/ Business Registration 
▪ Documents exhibiting a proven track record in execution 

of quality media and communication campaigns, such as 
a company profile, CVs of key personnel or reference 
letters etc.. 

▪ Tax Registration/Payment Certificate issued by the 
Internal Revenue Authority evidencing that the Bidder is 
updated with its tax payment obligations,  

▪ Certificates, accreditations, awards and citations received 
by the Bidder, if relevant  

▪ Local Government permit to locate and operate in 
assignment location, if applicable  
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▪ Official Letter of Appointment as local representative, if 
Bidder is submitting a Bid on behalf of an entity located 
outside the country 

▪ Audited financial statements (balance sheets, including all 
related notes, and income statements) for the last 3 years 

▪ Self-Attestation Form 
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SELF-ATTESTATION FORM 
Reference: RFP No. MN-2026-000054 

 
 I, undersigned, hereby attest that the Bidder is not suspended, nor debarred, nor otherwise 
declared ineligible by any UN Organization, the World Bank Group, or any other international 
organization, in accordance with RFP Annex A, Section 22.  
 
I, undersigned, hereby attest that there has been no consistent history of court or arbitral award 
decisions against the Bidder for the last three years.  
 
I, undersigned, hereby attest that the Bidder has not declared bankruptcy, is not involved in 
bankruptcy or receivership proceedings, and there is no judgment or pending legal action 
against the Bidder that could impair its operations in the foreseeable future. 
 
I confirm that we have no conflict of interest in relation to this procurement process. 
 
All information and documentation provided with our bid/proposal is complete, true and 
accurate.  We acknowledge that any false statements or failure to disclose relevant information 
may result in disqualification or contract termination. 
 
This self-attestation is made on behalf of (Bidder Name) and duly signed by the authorized 
representative. 
 
 
 

Company/Organization 

Name: (Full Name) 

Title: (position) 

Company address: 

Email address: 

Date: 

Signature: 

Company seal/stamp ( if available) 
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ANNEX F1- TECHNICAL PROPOSAL 
 

A. Establishment and Experience 
1. Company profile, number of years of operation, certificate of registration/business 

licence, VAT registration, copy of audited financial statements or equivalent financial 
documentation for the past 2-3 years 

2. Evidence of similar scale projects undertaken within the past 3 years, either as copies of 
prior contracts, or contractable references, details of project size/scope, and if any 
sample materials were produced.  

3. Evidence of prior work, e.g., contractable references, project completion certificates, or 
letters of recommendation from at least 2-3 International Organizations, Embassies, 
UN, or Government Ministries. 

4. Project resources planned to be assigned to this Contract. Information about the project 
team structure, provide CVs, certifications, and qualifications of team members. Include 
how the project team will be composed and recruited, including any joint venture 
partners. 

 
 

Format for CV of Proposed Key Personnel 
Name of Personnel [Insert] 

Position for this 
assignment 

[Insert] 

Nationality [Insert] 

Language proficiency  [Insert] 

Education/ 
Qualifications 

[Summarize college/university and other specialized education of 
personnel member, giving names of schools, dates attended, and 
degrees/qualifications obtained.] 

[Insert] 

Professional 
certifications 

[Provide details of professional certifications relevant to the scope of 
goods and/or services] 

▪ Name of institution: [Insert] 

▪ Date of certification: [Insert] 

Employment 
Record/ Experience 

 

[List all positions held by personnel (starting with present position, 
list in reverse order), giving dates, names of employing 
organization, title of position held and location of employment. 
For experience in last five years, detail the type of activities 
performed, degree of responsibilities, location of assignments and 
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any other information or professional experience considered 
pertinent for this assignment.] 

[Insert] 

References 

 

[Provide names, addresses, phone and email contact information 
for two (2) references] 

Reference 1:                                 

[Insert] 

Reference 2: 

[Insert] 

 
 
 

B. Methodology  
1. This section should demonstrate the Bidder’s responsiveness to the Terms of Reference 

(TOR) and has the highest percentage of Points 
2. Explanation of the proposed overall methodology for producing the expected results of 

the TOR 
3. Provide Detailed Project Implementation Plan showing Mobilization Timeline from the 

signing of the contract, how deliverable can be met on time from the time that the 
contract is signed 

4. Please explain details of quality control points 
5. Geographical coverage, including details of staff or offices or sub-contractors already 

operating in selected areas, if applicable 
 
C. Reporting 

1. Please explain progress reporting and final schedule 
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ANNEX F2- FINANCIAL PROPOSAL 
 

 
The Bidder is requested to prepare the Financial Proposal/Price Schedule as a separate 
envelope from the rest of the RFP response as indicated in the Instructions to Bidders. 
  
The Price Schedule must provide a detailed cost breakdown. Provide separate figures for each 
functional grouping or category.  
 
In case of an equipment component to the service provided, the Price Schedule should include 
figures for both purchase and lease/rent options. The IDLO reserves the option to either 
lease/rent or purchase outright the equipment through the Bidder.  
 
The format shown in the below table should be used while preparing the price schedule. The 
format includes specific expenditures, which may or may not be required or applicable but are 
indicated to serve as examples.  
  

Lots 
Category of    

Service 
Description of service 

Minimum Price 
/MNT/ 

Maximum Price 
/MNT/ 

Lot 1 
Content 
Planning  

Communication 
Strategy Plan for the 
Public Legal Awareness 
Campaign 

  

Communication 
strategy and campaign 
planning for each 
campaign 

  

Lot 2 

Content 
Development 

 

Content ideation, 
messaging, 
copywriting, and 
editing 

  

Graphic design and 
visual content 
production 

  

Editing, Layout & 
Knowledge Product 
Formatting  
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Professional 
Photography Services 

  

Video Production - 
Short-form Content 
(15-60 seconds) 

  

Video Production - 
Long-form & 
Documentary Content 
(longer than 60 
seconds) 

  

Animation & Motion 
Graphics  

  

Social Media Content 
Development 

  

Television Content 
Production 

  

Radio/Podcast 
Content Production 

  

Influencer 
/Ambassador /Guest 
Content 

  

Digital Platform 
Content (Web & 
Microsites) 

  

Translation & 
Localization 

  

Subtitling & Captioning   

Donor Visibility & 
Branding Compliance 

  

Lot 3 
Content 
Dissemination 

Social Media 
Management & 
Dissemination 

  

Media Buying & Paid 
Promotion  
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(target number up to 
100,000 people) 

Media Buying & Paid 
Promotion (target 
number up to 
200,000 people) 

  

Media Buying & Paid 
Promotion (target 
number up to 
300,000 people) 

  

Lot 4 Monitoring 
and Analytics 

Monitoring, Analytics & 
Reporting 

  

TOTAL COST   

 

SAMPLE PRICING SCENARIO (for evaluation purposes only) 

The financial evaluation and determination on the financial score will be done using the total 
price of the scenario below. The framework Agreement will be implemented according to the 
price ranges provided in the financial proposal. The prices provided in the scenario should 
correspond to the price range indicated in the financial proposal. 

Bidders are requested to provide a total price (MNT) for the following hypothetical campaign 
scenario: 

Campaign: International Day of Families  

Campaign focus area: Awareness-raising on family well-being, positive relationships, and 
prevention of domestic violence within families  
Campaign duration: 3 weeks (21 days) 
Campaign reach: Approximately 200,000 people 
 
The campaign will include the following services: 

1. Content planning: Development of one (1) campaign concept note, including key 
messages, target audience approach, and recommended communication channels  

2. Content Development:  
▪ Design and production of ten (10) posters 
▪ Production of five (5) short-form videos (15-60 seconds) 
▪ Production of three (3) long-form videos (over 60 seconds), all with subtitles 
▪ Production of one (1) radio episode featuring one (1) influencer/celebrity guest 

speaker relevant to the campaign theme 
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▪ Layout, formatting of one (1) handbook for print-ready production, including 
formatting of the internal pages, visual styling, and cover design 

▪ Copywriting and messaging development for all campaign materials 
3. Content Dissemination: 

▪ Development and implementation of a dissemination plan appropriate for the 
campaign focus area and target audience 

▪ Dissemination of all campaign content across relevant communication channels, 
including, but not limited to: 

i. Posters: Dissemination through social media platforms, online/news 
websites 

ii. Short-form videos: Dissemination through social media platforms and 
digital channels (Facebook, websites, YouTube) 

iii. Long-form videos: Dissemination through social media and television 
broadcasting 

iv. Radio content: dissemination through relevant radio channels 
▪ Coordination with media outlets (TV, radio, online platforms), including booking, 

scheduling, and management of placements 
▪ Paid digital promotion for the full campaign duration (3 weeks), including targeting 

and optimization 
4. Monitoring and Analytics: 

▪ Preparation and submission of one (1) monitoring and analytics report, including: 
i. Reach and engagement metrics 
ii. Platform performance 
iii. Key insights and recommendations for future campaigns 

Notes: 

▪ Bidders should include in their price all service-related costs (content development, 
coordination, and digital promotion) 
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ANNEX G 
IDLO SPECIAL CONDITIONS OF CONTRACT 

 
The following Special Conditions of Contract shall supplement and/or amend the IDLO General 
Terms and Conditions for the Procurement of Services. Whenever there is a conflict, the 
provisions of the Special Conditions of Contract shall prevail over those in IDLO General Terms 
and Conditions for the Procurement of Services. 
 

Place of delivery IDLO Mongolia Country Office, Ulaanbaatar 

Delivery date The Framework Agreement will be signed for a period of up 
to 12 months. IDLO is not obliged to use the services provided 
by the Contractor. 

IDLO will review the quality of services and deliverables after 
12 months of provision of services. Subject to satisfactory 
performance and agreement by both parties the Framework 
Agreement may be extended for 12 months. The overall 
duration of the contract will not exceed 24 months.  

The prices will remain unchanged during the period of 
contract implementation. 
 

Payment terms IDLO will process payment within 30 days after satisfactory 
receipt of all goods/ provision of services and upon receipt of 
the complete and correct invoice by the service provider. 
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ANNEX H 

IDLO GENERAL TERMS AND CONDITIONS FOR THE PROCUREMENT OF GOODS OR SERVICES  
AND 

IDLO SUPPLIER CODE OF CONDUCT 
 
 

Any bid submission will imply the unconditional acceptance of IDLO General Terms and Conditions 
for Goods and Services and adherence to the Supplier Code of Conduct. 

 
The documents are available on IDLO Procurement Website: 

 
https://www.idlo.int/sites/default/files/documents/general_terms_and_conditions_for_goods_au

gust_2020.pdf  

  

https://www.idlo.int/sites/default/files/documents/general_terms_and_conditions_for_services_f
eb_2022.pdf 

 
 

https://www.idlo.int/sites/default/files/documents/idlo-supplier-code-of-conduct.pdf 
 

 

https://www.idlo.int/sites/default/files/documents/general_terms_and_conditions_for_goods_august_2020.pdf
https://www.idlo.int/sites/default/files/documents/general_terms_and_conditions_for_goods_august_2020.pdf
https://www.idlo.int/sites/default/files/documents/general_terms_and_conditions_for_services_feb_2022.pdf
https://www.idlo.int/sites/default/files/documents/general_terms_and_conditions_for_services_feb_2022.pdf
https://www.idlo.int/sites/default/files/documents/idlo-supplier-code-of-conduct.pdf

